
What are the main points of the chapter?

Are reporters and public relations people mutually dependent upon each other?

What is an important part of their relationship based on?

What sort of information should be provided?

What have a number of research studies substantiated?

What did a survey by the American Management Association find?

Who are the same criticisms echoed by?

How many respondents agreed with the statement "the knowledge base of busi​ness reporters leaves a lot to be desired"?
How can you be accessible at (in) afterhours time?

What sort of log must be kept?

Do organizations always follow these guidelines?

What happened during Dow Coming's crisis?

How did Jack-In-The-Box violate the rules of crisis communication?

What are other problems with the press?

In what way can executives be educated?

What else should also be taken into consideration to ensure that the story will be accurate?

Do reporters use extreme and adversarial methods to get their information?
What is  splashed across the cover of the supermarket tabloids?

What should be done to know your media?

How can you limit your mailings?

Why is it important to localize your materials?

What sort of information should be sent?

How should news materials be written?

Why should gimmicks be avoided?

What does "to be environmentally correct" mean?

Why should you be always accessible for the media?

Why can't "no comment" be one of the possible answers to reporters' questions?

In what way should you be fair to competing media?

How can you help photographers ?

In what way should you react to errors?

Is it inappropriate to ask media outlets for clips of news articles or to see the star before it is published or broadcast.
What are the main points of media etiquette? Do you agree with all of thee Can you add anything of your own?

How can you be accessible at (in) afterhours time?

What sort of log must be kept?

Do organizations always follow these guidelines?

What happened during Dow Coming's crisis?

How did Jack-In-The-Box violate the rules of crisis communication?


