1. Why are press interviews, news conferences etc, so important to public relations people?

2. Why may company executives sometimes view direct one-to-one contact with the media as a nightmare?

3. What is the key to a successful interview?

4. Who can initiate a press interview?

5. What questions should be asked before a reporter interviews you?

6. What can be achieved by doing this kind of questioning?

7. What are dangers of a telephone interview?

8. What should reporters be provided with in advance or at the time of the interview?

9. What is the best time for a news conference and why?

10. In which cases are late afternoons more convenient?

11. Why should Saturdays and Sundays be avoided?

12. What criteria should a location for a news conference meet?

13. What kind of room may television people prefer?

14. Why should the room be made available one or two hours in advance?

15. For what purpose may some smaller rooms be reserved nearby?

16. Who can give an exclusive interview?

17. Who should the invitation list include?

18. When should invitations be mailed or faxed?

19. When can the telephone be used?

20. What should the invitation state in any case?

21. What are reporters notorious for?

22. How long should a news conference run?

23. In what form are key materials given to reporters?

24. When is a preview usually held?

25. For what kind of events are press previews almost routine?

26. Why should great attention be paid to detail and logistics when planning a press preview?

27. Why is a preview included in the category of relationship building and networ​king?

28. Has the use of junkets declined or increased in recent years?

29. What was one of the largest junkets in U.S. journalistic history and what was the reaction to it?

30. Why do junkets raise considerable controversy?

31. Why is it against the code of ethics to have lavish banquets and expensive souvenirs?

32. How can you reach opinion leaders and citizens who are actively interested in public affairs?

33. What are three other approaches?

34. Will the key editors be willing to meet with you if they understand that you just want to get publicity?

35. What sort of letters do most editors prefer?

36. What kind of message should you develop for the meeting with the editorial board?

37. What well-informed senior person in the organization can be chosen to give the presentation?

38. What is your role as the public relations person?

